
Elevator Pitch: 

Hello my name is Jenifer Calle and I am very interested in Univision and their marketing department. 

While attending Rutgers University I have dedicated a lot of time and research in my Digital Media 

classes to conduct research on hispanic markets. Univision is changing the future of marketing for 

integrated Hispanic consumers. Marketing campaigns and advertising revenue are two important factors 

that will determine the impact that Univision has for it’s potential IPO. My research is able to show the 

dialogue between Hispanic consumers especially Latina women and shows what works and what 

doesn’t for brands. In order to help identify industry trends in branded content and integrated 

marketing I will be able to offer insights to award winning campaigns and marketing programs that are 

relevant. I will be defining the next wave of branded content using research on social media platforms. 

My research has been able to identify key trends, technologies and platforms that are helping to shape 

these trends. This will help UCI stay competitive within it’s multifaceted industry. 

 

Outline: 

Research question: Research on latina mom blogs and their influence on brands is useful to understand 

influence in hispanic marketing. Interaction on platforms such as twitter and instagram will help. How 

do Latina mom bloggers consumers utilize social media platforms to share their brand? 

 

Literature Review: 

10 literature articles that serve as basis for research on marketing and hispanic marketing. 

 

Section 1:  

Blogging 

Mommy bloggers 

 Family 

 Cooking 

 Crafts 

Latina Mom blogs 

 Beauty 

 Entertainment 

Consumer/Brand blogs 

 Language 

 Cultural themes 



  

 

Section 2: 

Digital interaction: 

 Mobile applications 

 Social Media Platforms 

Twitter 

Instagram 

Pinterest 

 

Research Question argument:  

Hispanics are sophisticated consumers and are finding many innovative ways to use social media 

platforms to share their interests, projects, collaborations, favorite brands, and their personal life. 

 

Data Collection:  

Content of 21 different Twitter accounts and 11 different blogs. Analyze certain trends, specific 

hashtags, look for branded content, and marketing dialogue. 

 

Data Analysis: 

Literature on marketing to Hispanics continues to grow but a lot of research is still new and always 

changing. This data analyzes more current trends and the progression of hispanic marketing.  

 

Findings: 

Many accounts through Twitter or blogging have either a a spanish and an english account or a 

combination of both for example: account @laylapujol on Twitter 

Many of the latina mom blogs follow each other or follow the same groups such as for example 

Orgullosa* 

Many share same Latino events such as Hispanicize 2015 in Miami. 

Many brands include house essentials such as dishwashing soap, detergent, pampers, etc.. 

Advice for mothers, discussions on what is the appropriate age for your children to get a phone? 



Suggestions on cooking recipes, movie favorites, places to visit with your family etc. 

 

Data Presentation: 

Data will be presented through a powerpoint presentaion. 

 

Annotated Bibliography assignment: 

1.Tsai, W. S., & Li, C. (2012). Bicultural Advertising and Hispanic Acculturation. Hispanic 

Journal Of Behavioral Sciences, 34(2), 305-322. doi:10.1177/0739986311435224 

Hispanic adult consumers respond to three advertising targeting strategies. 

 

 

2. Segev, S. (2014). The Effect of Acculturation on Ethnic Consumers’ Decision-Making Styles: 

An Empirical Analysis of Hispanic Consumers. Journal Of International Consumer Marketing, 

26(3), 168-184. doi:10.1080/08961530.2014.889587 

  This article investigates the differences among four acculturation modes: assimilation, 

integration, separation, and marginalization. Results from a sample of 318 U.S. Hispanic consumers 

indicate that ethnic identification and host culture identification predict different shopping orientations. 

Of the four acculturation modes, the separation group scored significantly higher than the other three 

groups with respect to brand consciousness, confusion due to overchoice, and habitual orientations. 

Results show consumers’ extent of confidence or uncertainty when navigating the host marketplace. 

Implications are discussed for segmentation, marketing, brand communication, as well as consumer 

policy making to effectively address the needs of ethnic consumers. 

 

3. Deshpande, R., Hoyer, W. D., & Donthu, N. (1986). The Intensity of Ethnic Affiliation: A Study of the 

Sociology of Hispanic Consumption. Journal Of Consumer Research, 13(2), 214-220. 

 This article groups Hispanic consumers as a subculture and developments in sociology and 

anthropology to show that most work on the Hispanic market has overlooked certain major ethnic 

identification differences between groups of Hispanics. 

  

4. Hsu, C., Lin, J. C., & Chiang, H. (2013). The effects of blogger recommendations on customers' online 

shopping intentions. Internet Research, 23(1), 69-88. doi:10.1108/10662241311295782 

  This study examines whether the blog reader's trusting belief in the blogger is significant in 

relation to the perceived usefulness of the blogger's recommendations; and how the blog reader's 



perceptions influence his/her attitude and purchasing behavior online. The moderating effect of 

blogger's reputation on readers' purchasing intentions is also tested. Based on various theories, a survey 

involving 327 blog readers as participants was analyzed in the empirical study to investigate whether the 

usefulness of bloggers' recommendations and trusting beliefs toward blogger had influence on 

consumers' attitudes and behavioral intentions toward online shopping. The results indicated that 

perceived usefulness of bloggers' recommendations and trust had significant influential effect on blog 

users' attitude towards and intention to shop online. The findings suggest bloggers' electronic word-of-

mouth to be a promising marketing strategy for increasing sales. The marketers should provide free trial 

products and services to the perceived-high-reputation bloggers who, as valued opinion leaders, will 

influence and prompt others to shop online through a trusting effect. As for perceived-low-reputation 

bloggers, the marketing strategists should strive to emphasize the usefulness of products and services 

being marketed, so these perceived-low-reputation bloggers can focus more on describing the 

advantages and benefits of products or services discussed in their blogs. 

 

5. Chau, M., & Xu, J. (2012). Business intelligence in blogs: Understanding consumer interactions and 

communities. Mis Quarterly, 36(4), 1189-1216. 

  This article gathers business intelligence from blogs by automatically collecting and analyzing 

blog contents and bloggers' interaction networks. Through a system developed using the framework, we 

conducted two case studies with one case focusing on a consumer product and the other on a company. 

The case studies demonstrate how to use the framework and appropriate techniques to effectively 

collect, extract, and analyze blogs related to the topics of interest, reveal novel patterns in the blogger 

interactions and communities, and answer important business intelligence questions in the domains. 

The framework is sufficiently generic and can be applied to any topics of interest, organizations, and 

products.  

 

6. Zhao, K., & Kumar, A. (2013). Who blogs what: understanding the publishing behavior of  

bloggers. World Wide Web, 16(5/6), 621-644. doi:10.1007/s11280-012-0167-3 

  From a blog website with more than 370,000 posts, two types of bloggers were identified: 

specialists and generalists. Then studied and compared to their respective publishing behaviors in the 

blogosphere. The analysis suggested that bloggers with different topical coverages do behave in 

different ways. Specialists generally make more contributions than generalists. Specialists also tend to 

publish more on weekdays, during business hours, and on a more regular basis. Also it was revealed that 

specialists also have different publishing behaviors, with only a small fraction creating a large 'buzz' or 

producing a voluminous output. As blogs start to gain more business value, an extensive analysis like 

ours can help various stakeholders in the blogosphere maximize their share of the value chain. 

 

7. http://gaia.adage.com/images/bin/pdf/Hispanic_Fact_Pack_2014_web_rev0730.pdf 

 This is a “Hispanic Fact Pact” article that talks about the different statistics that currently 

influence hispanic marketers. Much of the research focuses on millenials, the more use of technology 



and its impact. A lot of data and charts represent the 50 largest spenders in Hispanic Media, 10 largest 

advertisers on Hispanic websites, the 25 largest Hispanic Designated Marketing Areas. 

 

8.http://www.hispanicprblog.com/research-shows-latinos-lead-the-charge-in-using-smartphones-

tablets-as-media-devices/ 

 This article is from a Hispanic PR Blog post that talks about Hispanics being the leading adoptive 

users of mobile technology. They lead in using smartphones, tablets, as media devices. This data 

revealed that Hispanics spend more time shopping online and online in general. Hispanic Americans are 

more predisposed to advertising in general.  

 

9.http://latinamombloggers.com/join-us-for-the-pampers-firsts-live-hispz15-tweet-up-

pampersprimerasveces/ 

 This article demonstrates how a brand is promoted through blogging and how it affects the 

Hispanic Market within Latino bloggers. Pampers is a brand that is important to many Latina mom 

bloggers. 

 

10.http://globenewswire.com/news-release/2015/02/24/709323/10121679/en/Latina-Mom-Bloggers-

Digital-and-iBlog-Magazine-Partner-With-BodenPR-to-Launch-2nd-Annual-Survey-on-Latina-Blogging-

and-Digital-Influencers-Industry.html 

 This news article demonstrates the partnership that opportunities that exist in the digital 

marketing industry. In the Hispanicize 2015 event in Miami Latina mom bloggers were a main discussion 

because of their impact and influence. 

 

 

 

 

Notes: 

Orgullosa - mission statement Orgullosa is an initiative that celebrates the diverse collective beauty of 

Latina women. The movement encourages Latina women to promote not only our own beauty standard, 

but also our accomplishments as daughters of the new world. 

 

http://www.mommymaestra.com/ 


