
1. Consumer vs. Brand (Instagram) 
              
 

Brands make themselves appealing enough with the 
account that instead of having to put money and 
thought into a commercial or billboard, the people 
come to them and follow willingly 

• Forever 21: 5.9 million Instagram followers  
• Burberry: 2.8 million Instagram followers  
• TeamKanyeDaily: 96.8k followers 
• Blush Bazaar: 3952 followers 

My interest is with comparing brands based on their 
followers versus their level of luxury. Burberry and 
Forever 21 is a different spectrum of the scale in terms 
of price and availability. While Burberry is a more 
luxury and prestigious brand, why does it fall behind in 
the follower count.  
TeamKanyeDaily is an unofficial fan page for the 
rapper Kanye West. This are fans that re willingly 
devoting their time to market the music of an artist, 
while other fans follow and give in to the 
advertisement.  

	  
2. Case Study  

 
 
I want to do a case study on an Etsy shop that my two 
friends created.  I want to ask how they use Instagram 
as the main tool to market their product/ brand. The list 
of questions I have drawn up so far are:  
1. Was the idea of making an Instagram account to 
market your brand a given from the start, or a decision 
made after the launch of the shop? 
2. How do you promote an image of your brand 
through Instagram? 
3. How do you use the account to interact with your 



customers? 
4. Has the account helped your brand grow in anyway, 
how? 
5. Do you use a Twitter, if so how does it help more or 
less than Instagram? If not, then why? 
 

3. Brands fit for Twitter, Not Instagram I discussed in my last list of data that Instagram is a 
platform more suited for Twitter. One of the franchises 
that I have already said is very smart with their use of 
twitter is Taco Bell. 
 Other instances of how social media is helpful are for 
those who are attempting at becoming famous through 
YouTube or blogging. One YouTuber who I personally 
am subscribed to is HeyClaire, even though I don’t 
follow her on Twitter, she still uses the account (which 
has over 48k followers) to inform them about her 
videos when they are uploaded as well as using it as a 
tool to keep constant communication with her fans.  

4. Customer Promotion I think the relation between the customer and the 
company stems from a shred love of the product, as 
well as how it fits culturally in the greater scale of 
media. For example when I was on the Taco Bell 
Twitter I saw something people tweeting at the account 
wearing a shirt the read “Taco Emoji” this is a form of 
marketing that is infusing the product and brand while 
still giving it a 21st century twist. A simple shirt by 
those means become relatable because it helps to create 
a brand that is relevant.  
	  

5. Gaining a Following and Self 
Promotion 

Twitter is most different from Instagram in its ability to 
form communication with people. Therefore YouTube 
“celebrities” who are really just average people are 
seen as something beyond normal, and because they 
are more willing to gain fame and respond to 
comments they receive on Twitter, this makes them 
more appealing to their audience. It gives the audience 
the feel of making a connection with someone who is 
well known on the internet. This gives those bloggers 
and YouTubers more of a reason to try to keep a 
presence on such social media. Also in certain cases 
they will make an attempt to follow back or keep up 
constant communication, which makes them like a 
distant friend. And that is what I think is key on 
Twitter, that lacks in the impersonality of Instagram. 
The connection mae with a person or a brand makes 
them like a friend that is famous, and the admiration 



for that person or product is then amplified.   
Kit Kat Oreo Twitter Example 

 
	  

	  



	   	   	  	  	  	  	  	  	  	  	  	  	  	  	  
	  
	  
	  
	  

	  

	  
	  

	  


